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DESIGN IS JUSTTO
FIND YOUR OWN WAY

eep Our Own Style in Design
K CTS: When did you guys begin your

partnership? Are you majoring in design?
Sandro & Marco: We come from different parts of
Italy, and we met in the university. At that time, both
of us came to study in Milan, which is an important
city in Italy for design, fashion, culture, art and
everything. Now we live and work in Milan, , we study
there and then we have our own studio there. After
graduation, we have the chance to work with two
companies. This was like a big opportunity. These two
companies are very important for us because they
make us join together and make our studio. Actually,
they are our first clients. Now we have deep feelings
with these two companies, since we have worked with
them for 6 years. Most of their products you see here
are our design. The two companies are of the same

group.

CTS: You must have done a good job, so that these
two companies have kept such a long-term
partnership with you. Can you talk something
about that?

S&M: What we do usually or our way of working is to
keep a long relationship with our clients. We like to
work with the same company for many years, so we
can know it very well and design what it needs. You
know we have worked for these two companies since
six years ago, it is quite normal, because we grow
together. We really know well about the market, the
company we are working for long and we also make
some short cooperation with other companies.

CTS: What do you think is the key reason to keep
such good partnership with these companies?
S&M: The work of design, of course we have our style,
but it's not like an artistic work. I mean it's not only
artistic, we are not like artists. Second, we need to
understand the company's needs, when we design, we
must take the company's needs into consideration. Of
course we have the similar idea with the company
because we have been working well with them. We
have good feelings when working with them.

International Recognition is the Calling
Card to a New Field

CTS: What kind of products are your design
focusing on?

S&M: Toilet, we love toilet. We are starting our design
in the bathroom. Till now we are not working only in
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Sandro Meneghello and Marco Paolell’s Profile:

They were both born in 1979, graduated in Industrial Design from Politecnico di Milano in 2004. After

starting their own design studio in Milan in 2006, they have collaborated with several Italian and foreign
including Antonio Lupi, Artceram, Bertocci, Emoh, Fiam, Fasem, Fima Carlo Frattini, GranTour ,

Hidra, Horm, Kreaty, Omikron, Porcellanosa,Y e Vertik.
During their six years of collaboration, they have received several international recognitions, including 3
Red Dot Award, 2 Design Plus, 1 Good Design Award, and 5 selections at Young & Design.

bathroom, but our starting point and six year
of experience was the bathroom, so we know
really well about the bathroom. At the
moment we are working a lot in furniture
design and outdoor design. But our capability
of bathroom design is the best in this
moment. And in the bathroom, mainly we
work a lot on the washbasin area. Everything
should meet well, the mirror, the faucet, the
basin itself.

CTS: You have won three Red Dot Award,
are they all related to bathroom
accessories?

S&M: No, one for the furniture and two for
the bathroom. We also have 2 Design Plus, 1
Good Design Award, and 5 selections at
Young & Design. All the awards belong to our
studio.

CTS: You are young and have achieved so
many international recognitions, how do
you regard these awards and honors?

S&M: Our studio is young, fast-moving and
always on the looking out for new vibes in

this sector or others, always putting ourselves
to the test. We learnt to walk in the bathroom
area, you could say, we've grown up there
and now we are starting to step out into the
living areas and lighting. We want to go
further, we've only just started: we've
expanded the studio over the last few years
and we know where we're headed.
International acclaim (apart from the feel
good factor) has taught us that our work is
appreciated and is a great calling card for
swapping from one field to another. In a
certain sense, we are using our creativity to
pay the bathroom sector back for the faith its
shown in us from the start.

Put Emotion into Products

CTS: Your products look interesting and
creative, what does your design
inspiration come from?

S&M: Everything. Yesterday we are talking
about another products, starting from the
table, we going around and watching,
watching Because everything you are
watching is the starting point of cutting them.

Maybe that's why our products are different
for those ordinary products in the market.
Our products are emotional.

CTS: What's your philosophy in design?
S&M: As a studio, first of all, we need to
understand the company, because we can
design different styles, different things. We
use different images and our design is not
only one style, we are not like fashion brand.
We are designers, we work and solve
sophisticated problems or needs for the
sophisticated market and companies. We
would like to make the right product for the
right company. It is the meaning of our
philosophy. We study every detail of
products, we don't want our products to be
too different as products should be. It doesn't
have to be too different, after add some
details, promotion, all can be in harmony. For
example, when a product looks like a
washbasin, maybe it is different from other
wash basin, but finally it is a washbasin, not
something strange, not other different
product.
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CTS: What qualities do you think a
designer should possess?

S&M: You have to be cool, to be nice. You
have to see under the thing. Finally, You have
to be smart. Your mind has to be wider and
you have to be able to look at things sideway.
Creative thinking belongs to every human
being, everyone have the quality of design.
Just find your way to do it.

CTS: Different opinions may sometimes
occur in your teamwork, how do you guys
deal with them?

S&M: We like to keep our studio small and
be under control. You see that in Italy, good
wine is kept in the small bottle. You know we
are working together, it is a difficult thing. But
first of all, we should respect each other. I

T T
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know him and he knows me. Sometimes he's
working in one project and I'm working in
another. We are working in two different
minds. If he wants to win and I want to win,
we cannot work with each other. So respect is
the base for working together. We are
fighting, we are discussing... It is like every
relationship, like with a girl, like a marriage. I
don't know if it is good, I think it is fine.

Different Products are Welcomed
in Different Markets

CTS: How many times have you been in
Shanghai for the show ? And what do you
think of the show?

S&M: Four times. It is an important event for
the Asian market, not only Chinese. So here
you can see people from everywhere,

Australia, Vietnam , Thailand, Korea, India, so
we can see lots of people, companies and
ideas. It is quite big and quite important for
the company we are working for.

CTS: What's the difference between this
show and ISH?

S&M: Lots of things. The market is very
different, in this market we are almost new,
maybe we also have the right products and
the right technology for Asian and American
market.ISH is our market, so our products are
made and born for that market. As for our
company, ISH is more important than this
show. But when we arrive here, we can see
the harder market, which is very different
from ours, so we have different approach
than other European for this event. Two

)
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different markets, two different products.

CTS: Do you have any cooperation with
Chinese company? Generally, how do you
fell Chinese company?

S&M: The reason why we have some
problems working with your companies is
because maybe your design is good, but
when they turn to products, they are not the
final products we want, because they are not
well done. It is a very big problem for you
and good thing for me, for our market,
because our products are well-done, which is
different from yours. your culture is like
selling culture, your companies are usually
4000 employed, because you need to do
thousands and thousands products every day.
This is your strategy, which is different from
us. For example, our studio, we are small, but
we want to make good products. We don't
want to have 10, 12,or 20 employed, for
making thousands of products. Quality
means much more than quantity. You are big,
and we are small, this is the main difference.

When Talking about Chinese
Design, Thinking about Chinese
Culture

CTS: What's your opinion on Chinese
design and designers?

S&M: We have a friend in Guangzhou, he's a
designer, he's good, he used to study with me
in Milan. In the past we decided to make sort
of partnership, and he's very good. But
generally speaking, I didn't meet lots of
designers in certain. But what we see, I don't
like much. Because I think for example, for us,
every detail is very important, a line, if you
move two centimeters this way or that way is
important for us. Our product is like our son.
We would like to have few sons but nice. And
here it seems like have thousands of sons.
You don't really love them.

CTS: Do you have any suggestions for our
products, our designers?

S&M: Our culture has its design, we are
Italian designers and we have our own design
style. Have your own way of working and

thinking. You have to find your own way
.Nobody can teach you. You're trying to get
suggestions from western country about
industry and design, and I think you
shouldn't. Because you have good culture,
you have great food, you have great  You
don't need to ask anything, just think about
yourself. And you'll find your way. Everyone is
different, everyone has different ways to do
things. You definitely have your own way. It's
fine. Don't take suggestions from anyone.

CTS: Can you tell something about the
trend on faucet and washbasin?

S&M: I cannot state one trend, you know,
these days, more than one plan is mixing with
each other. There are still some classical and
lots of decorations. I cannot say that really a
trend, you know, washbasin, furniture can be
in different ways. I think as for me, clean
shape and white color is always a must.
Ceramic is always for the bathroom. @

China Tile & Sanitary ware



	页 1
	页 2
	页 3
	页 4

